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"Unique Yet Compatible" 


• Editorial 

• Audience 

• Advertising Benefits 
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Editorial... 


Unique 





* Personality Journalism 
Celebrating the Ordinary 
Doing the Extraordinary 

* Informs You of 
Who's Hot & Who's Not 

* Features Trend Setters...Lifestyles 


ENTERTAINMENT WEEKLY 


New and Notable 
Entertainment Products 
(Not Personalities) 

Informs You of What's 
Hot & What's Not 
(In TV, Movies, Print, 
Music and Video) 
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• Information to Enhance Your 
Lifestyle...Make the Most of 
Your Valuable Leisure Time 
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Editorial... 

Compatible 

PEOPLE -► ENTERTAINMENT WEEKLY 

• Strikes the Right Balance Between Entertaining 
and Informing 

• Inviting Editorial and Dramatic Photography 

• Timely, Direct and Personal 

• A Consumer Oriented Voice For Quality 



Intense Reader Involvement 
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(3.1 Million Rate Base) 

• 65% Female — 35% Male 

• Median Age 357 

• 63% Women Employed 

• Median HHI $33,173 

• 45% Attend/Grad College + 


(600,000 - Launch Rate Base) 

52% Female / 48% Male 
Median Age 367 
71% Women Employed 
Median HHI $40,000 
57% Attend/Grad College + 
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Targeted Reach to an Important and Elusive Consumer Market 
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